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Introduction
Have you ever bought a product in the same shop or firm repeatedly? What makes you to buy in the same shop and not change to another? Why do you repeatedly buy in that shop or firm?Obviously, there are reasons behind it. There is something you find in that firm that is not in others. Most probably, that firm provides genuine goods and services compared to others. This is where the concept of business ethics comes into play.
[bookmark: _GoBack]	The aim of this paper is to discuss business ethics from a wider perspective. Business ethics refers to the moral principles that guide the operations and behavior of business. It is the question of whether the business is doing what is right either to the employees, customers, the society and the environment. There are two dimensions of business ethics, normative and descriptive business ethics. The latter involves empirical investigation of people’s moral beliefs. Normative ethics, on the other hand, is concerned with the criteriaof what is morally right and wrong. It seeks to set standards or norms for conduct.
 Examples of business ethics include, the business treating customers fairly, not overcharging the customers, not selling to them expired goods, selling to them genuine goods and genuine advertisement of its products. Paying the employees promptly, respecting them, giving them leaves and giving them a conducive environment for working are also part of business ethics. The business should also dispose of its waste responsibly to protect the environment and avoid its pollution.
In summary, business ethics is very crucial for the success of any business. Customers must be treated with respect in order for the business to win them forever. Unethical treatment of customers may lead to the customers opting to buy goods elsewhere, which may cause the collapsing of the concerned business. Customers should not be overcharged, they should not be sold expired or fake goods and false advertisement of products. The rights of customers should be adhered and upheld by the business firm.

